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EXECUTIVE SUMMARYEXECUTIVE SUMMARY
The purpose of this business plan is to outline an actionable course for the successful completion, 
marketing, and distribution of the feature-length film, FOOTBALL STORY.

LOGLINE

Unwilling to falsely rubber-stamp the conclusion of a Methodist university football team’s probation, 
a young NCAA officer is targeted by the school’s board chairman, a ruthless former senator with 
powerful friends , who will ruin anyone who gets in the way of a win.

CASTING
The Production Team is in the process of securing letters of intent for the lead roles of MATT STORY, DICK 
BROTHERMAN, and ARTHUR GODINE. High-profile talent are also being approached for several of the 
top supporting roles in the film. Cast are being sought on the basis of artistic sensibilities, bankability 
and marketing awareness.

PRODUCTION TIMELINE
Pre-Production will last for 4 weeks, principal photography 5 weeks, and post-production 10 weeks. 
Football Story will aim for a release date in Fall 2026.

SALES
The Production Team is in discussions to attach strong international sales representation to present 
FOOTBALL STORY globally at major film markets. The return strategy is based on a practical plan for 
accessing traditional sports and drama film markets. Theatrical, New Media, Streaming Video on Demand 
(SVOD), DVD, broadcast, and foreign distribution outlets will be pursued—each with specific intent.
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