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What	is	it?	
•  All	students	are	required	to	join	this	class	FB	group	
•  All	content	posted	must	pertain	to	Social	Media	



What	is	it?	
•  Counts	as	part	of	par7cipa7on	grade		
–  receive	credit	for	pos7ng	up	to	5	7mes	a	month	
– unlimited	credit	for	commen7ng	on	posted	ar7cles.	







Prac7cal	Benefits	
•  No	textbook	fits	the	
design	of	the	material	
in	my	course.	My	
assigned	readings	
along	with	this	group	
fill	that	informa7on	
gap	very	nicely.	



Prac7cal	Benefits	

•  The	students	bring	
different	interests	
and	mo7va7ons	that	
lead	to	a	wider	range	
of	topics	and	
sources!	

•  Genera7onal	effects	
as	well.	(BeQer	than	
ar7cles	this	old	guy	
would	share!)	



Prac7cal	Benefits	
•  Students	produce	far	more	content	that	I	ever	could!	



Pedagogical	Benefits	
•  This	exercise	mirrors	the	way	Social	Media	
Managers	learn	about	their	trade	on	a	daily	
basis.	



Pedagogical	Benefits	
•  learn	the	cura7on	of	content	process.	



Pedagogical	Benefits	
•  teaches	the	students	the	engagement	
process.	



Poten7al	
Issues	

•  There	is	the	possibility	of	inappropriate	posts.		
•  Commen7ng	also	means	that	some	students	
could	act	as	trolls	and	insult	the	poster	and	
flame	wars	could	even	erupt	under	certain	
circumstances.	

•  So	far,	in	3	years	of	using	this	I	have	had	none	
of	these	problems.	



Contact	Me	
Chip	Heath	
HeathC@nku.edu	


