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Possible

IS

Anything




How do you create engagement?




How do you create engagement?
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How do you create engagement?




How many shirts should we order?

Depaul
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How tall are MKT 202 students?



How tall are MKT 202 students?

Let’s construct a
living histogram










MKT 202 Student Heights
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MKT 202 Shirt Sizes
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Anything is Possible



